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            Abstract
          
        

        
          In the field of linguistics, sports is one of the domains left unexplored. As a result, the study of the language of sports continues to be a relatively neglected area. Moreover, there also exists a scarcity of studies examining media biases across different domains and sectors. In order to fill this gap, this study is primarily aimed at identifying the various forms of media biases present in Filipino sportscasts and exploring how nationalistic positioning influences these biases in local sports broadcasts. In examining the language of sportscasting, a qualitative approach was employed to uncover the lexico-semantic, discourse and pragmatic constructions of these media biases. Data used in this study came from the transcribed coverages of the games of the Philippine Men’s Basketball Team, during the 19th Asian Games. Specifically, the study corpus was taken from the local sports coverage of One Sports+, which was accessed through the Pilipinas Live application. Furthermore, manual qualitative coding was conducted to identify various types of media biases. The occurrences of media biases in the study corpus were also tabulated and examined. Findings of the study underscores the significant impact of nationalistic positioning on the language choices of sportscasters. Moreover, the analysis also uncovered pervasive media biases across all examined games, with local sportscasters predominantly favoring athletes from the Philippine team despite their efforts to maintain neutrality. These biases, which are likely the result of sportscasters’ connections to their home country, underscore the difficulty of maintaining objectivity in the face of audience expectations during live sports broadcasts. Furthermore, this study emphasizes the importance of understanding diverse linguistic cues that influence audience interpretation of the sportscasters’ commentaries. Findings of the study also suggest potential areas for future research which are focused on understanding the roles of media biases in sports media.
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