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ABSTRACT

Sun, Jing, Yohan Hwang, and Dong-Jin Shin. 2025. A cross-cultural analysis on
conceptual metaphors used in the written reports of disease outbreak by
mainstream media. Korean Journal of English Language and Linguistics 25, 1-22.

This article compares conceptual metaphors related to COVID-19 as manifested in the
written reports of mainstream media in China and the United States. According to the
three steps of critical metaphor analysis proposed by Charteris-Black (2004), 12
conceptual metaphors in People s Daily and 13 conceptual metaphors in The New York
Times were identified separately by making use of two self-built corpora. The reasons
for employing similar and different conceptual metaphors in the coverage of two media
have been discussed with the help of the corpus analysis tool. Finally, this study finds
that conceptual metaphors concerning COVID-19 have the function of transmitting
information about COVID-19, producing a persuasive function, and conveying certain
attitudes and ideologies. The findings facilitate cross-cultural communication on
COVID-19 and confirm the universality and variations of conceptual metaphors
influencing language use.
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1. Introduction

Since late 2019, COVID-19 has swept the whole world and has become the biggest concern for human beings.
Scientists from all over the world have decided to spare no efforts to research its origin, symptoms, as well as its
therapy. Alongside this scientific inquiry, the pandemic has also spurred discussions in other disciplines, including
linguistics, as how we describe and communicate about the virus shapes public understanding and response. This
linguistic perspective aligns with Whorf’s (1956) argument that our perception of the world and the way we think
about it are profoundly affected by the structure of the languages we speak. Therefore, this paper aims to shed light
on the different thinking patterns in China and the United States by conducting a comparative study on the reports
of COVID-19 in the mainstream media of both countries. This paper attempts to distinguish similarities and
differences in conceptual metaphors (CMs) used in the two countries.

Research in various disciplines has been conducted to help people to understand the situation, covering
pandemic outbreaks, prevention, and vaccination (Baloch et al. 2020), as well as its impact on society and people’s
mental health (Bashir et al. 2020, Rajkumar 2020). Besides, numerous linguistic analyses contribute to revealing
how the disease is conceptualized metaphorically, what the public’s reactions and concerns are, and how the
government responds to the pandemic.

Recent years have witnessed a growing interest in comparative studies of Chinese and English political
discourse, but corpus-based empirical studies framing COVID-19 in written reports are still rare. Both China and
America were significantly affected by the outbreak of COVID-19, and their media coverage provides valuable
insights into the framing of this global challenge. While China and America have distinct cultural and historical
influences, they also operate within increasingly interconnected and complex global systems. This study seeks to
explore how media in these two countries, which are often viewed as representative of certain cultural tendencies,
address the pandemic. This article, based on two comparable self-built corpora in which the metaphorical
expressions are exhaustively identified and annotated, aims to investigate the proportion and distribution of
conceptual metaphors related to COVID-19 in Chinese and English from the perspective of critical metaphor
analysis (CMA). Hence, based on the cognitive approach to conceptual metaphors, this paper attempts to address
three specific research questions.

1) What conceptual metaphors are employed by mainstream media in China and the United States?

2) What are the reasons for the use of different conceptual metaphors in the reports of China and the
United States?

3) What are the functions of these conceptual metaphors?

2. Literature Review

2.1 Conceptual Metaphor (CM)

The conceptual metaphor proposed by Lakoff and Johnson (1980) holds that the essence of metaphor is to
understand and experience one kind of thing in terms of another. Therefore, every metaphor involves two domains,
including the source domain and the target domain. Systematic cross-domain mapping has been adopted in
understanding metaphors since people tend to use the familiar, known, or concrete words belonging to the source
domain to describe an unknown, unfamiliar, or abstract target domain. That is, certain concepts in the target domain
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can be understood in light of the source domain because particular features of the source domain can be projected
onto the target domain. Thus, metaphor can be viewed as a way of conceptualizing the world.

In this vein, Lakoff and Johnson (1980) claim that “metaphor is pervasive in everyday life, not only in language
but also in thought and action” (p. 1). Therefore, our thought pattern is metaphorical. The understanding of
metaphor should not be limited to its superficial linguistic forms or expressions. What matters are the conceptual
metaphors in a person’s conceptual system. On the one hand, all human behaviors, whether practical, mental, or
cultural, are influenced by metaphorical thinking. On the other hand, the conceptual metaphors that underlie
linguistic expression, in turn, constrain human thought.

Conceptual metaphors can also influence people to feel, think, and act differently. Numerous studies have shown
that manipulating how people think about a source domain can affect how they reason or feel about a target domain
by backgrounding or foregrounding certain aspects of the target domain (Casasanto et al. 2010). Up to now,
scholars have made enormous contributions to the development of conceptual metaphors (Gibbs and Colston 1995,
Kovecses 2003, McCloskey 1995, Ortony 1993). Studies on conceptual metaphors cover diverse areas, especially
economic discourse, disease discourse, and political discourse. For instance, Maestre (2000) examines how
economics is conceptualized and presented to the public through repeatedly selected source domains by analyzing
conceptual metaphors in the headlines of the business sections of The Times. Sontag (1979, 2006) describes the
associations of conceptual metaphors with diseases—tuberculosis, cancer, and AIDS. She uncovers the potential
damage of the WAR metaphor on patients, which particularly brings shame and blame, eventually leading to fatal
consequences for the patients, such as being cursed or avoiding seeking treatment. Further, researchers explore
how politicians manipulate language to influence people’s decision-making and perceptions of reality through their
choice of conceptual metaphors (Charteris-Black 2011, Miller 1979). For instance, Ji (2021) compares conceptual
metaphors in the Hong Kong riot reports of the British and American mainstream media and shows that the Western
media induce and trigger public opinion by highlighting the features of events to implant their own ideology.

2.2 Research on the Conceptual Metaphors of COVID-19

Conceptual metaphors are often employed in important social issues, such as crisis communication, health
emergencies, and political issues (Abdel-Raheem 2022, Nerghes et al. 2015, Semino et al. 2018). For example,
there is continuous usage of conceptual metaphors in pandemics, such as Swine flu (Angeli 2012, Hallett and
Hallett 2012) and SARS (Chiang and Duann 2007, Wallis and Nerlich 2005), etc. Since the outbreak of the
COVID-19 pandemic, scholars have explored different linguistic aspects of political discourse in terms of COVID-
19 (Kim and Kreps 2020). In particular, a growing number of studies focusing on the conceptual metaphors of
COVID-19 have been carried out at an increasing rate (Cipolletta and Ortu 2021, Craig 2020, Semino 2021).

Regarding the COVID-19 crisis, it is not surprising that the WAR metaphor dominates the political discourse in
social and news media (Sabucedo et al. 2020). Drawing on critical discourse analysis, Castro Seixas (2021)
examines the usage of WAR metaphors in the speeches of key political representatives during the COVID-19
pandemic and discovers seven purposes for deploying the WAR metaphor in the management of the current
pandemic. In addition, the WAR metaphor raises a sense of alarm related to the threat and severity of COVID-19.
According to Chen et al. (2021), the curbing of the virus has been described as a “WAR’ since the emergence of
COVID-19 in 2019. Figure 1 illustrates the mapping process of framing pandemic prevention and control as being
similar to launching a war (the source domain) with the anti-pandemic effort (the target domain). Through this
mapping, the public’s sense of crisis and urgency to mobilize the whole country to respond to this changeable
pandemic increased immediately.
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The Source Domain — The Target Domain

i’ War i ! Containing Covid-19 i
e ; ! }

Soldiers Doctors, nurses,

Enemy Virus, mutations,

Invade Infection

Battleground Hospitals, temporary medical shelter, hard-hit,

Strategies and tactics Lockdown, mask-wearing, social distancing, hand-washing

Weapons Medicine, vaceine, mask, medical equipment

Sacrifice Medical personnel, volunteers

Victory Wiping out the virus

Figure 1. The Mapping Relationship Between War and COVID-19 (Adopted from Chen et al. 2021)

At the same time, there are voices against the prevalence of the WAR metaphor. Panzeri et al. (2021) state that
some journalists and academics worry that the employment of the WAR metaphor in clarifying the pandemic might
have negative outcomes for people, leading citizens to “prefer conflictual practical solutions to solve the problems”
(p. 17). Some scholars question the appropriateness of the WAR metaphor (Bates 2020) and call for advice for
alternative conceptual metaphors (Semino 2021). In a study of how former US President Donald Trump utilized
the WAR metaphor to shape public understanding of COVID-19, Bates (2020) reveals that the entailments of the
WAR metaphor chosen by Trump undermine policy response to the virus, and Bates therefore calls for adopting
alternative metaphors to construct the public perception of the pandemic. In terms of the alternative conceptual
metaphors, de Saint Preux and Blanco (2021) empirically investigate whether using the WAR metaphor and
SPORT metaphor separately will lead people to feel and reason about COVID-19 differently. The experiment
shows that the use of the WAR metaphor framing COVID-19 intensifies the negative emotions compared with the
use of the SPORT metaphor.

Given that the pandemic has impacted people’s lives across countries in various ways, especially concerning its
spread patterns and government-imposed measures, Brugman et al. (2022) confirm that metaphor appreciation of
individuals “differs between source domains and country contexts, mostly in terms of aptness” (p. 101). across
three European countries.

Kazemian and Hatamzadeh (2022) also examine the similarities and differences of source domains regarding
the way COVID-19 is conceptualized in American English and Persian. They identify several conceptual
metaphors that differ between cultures, often reflecting unique historical, political, or religious contexts. Results
show that some metaphors are shared between cultures, especially metaphors involving bodily and life
experiences, while other metaphors can be regarded as culture-specific due to their unique history, politics, and
religion. For instance, both American English and Persian adopt the WAR metaphor in illustrating COVID-19.
Compared to the common interpretation of the WAR metaphor as an “enemy,” emphasizing defense and attack,
drawn from a military framework in American English, the WAR metaphor uniquely emphasizes “unfair battles”
in Persian, resonating with Iran’s historical experiences, especially the Iran-Iraq war. Additionally, in the context
of Islamic culture, the virus is uniquely considered a God’s gift, as it encourages acts of kindness and mutual
assistance during challenging times. In other words, the unmanageable nature of the crisis inspires prayers for
protection and survival, fostering spiritual connection. At the same time, the pandemic is regarded as a God’s gift
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in the sense that it prompts impious people to repent of their sins and join pious people to survive the disastrous
pandemic. Therefore, the unique depiction of the virus as a God’s gift highlights how faith imbues the pandemic
with meaning and hope rather than purely hardship.

From the analysis above, it is evident that the comparative studies on conceptual metaphors associated with
China and the United States about COVID-19 are comparatively rare. Chen (2020) tries to undertake a comparative
study by exploring the metaphors in the coverage of COVID-19 in both China and the United States and concludes
that although China and the United States belong to different cultural categories, they still share some similarities
in thought patterns. However, he does not explore the underlying motivation of the similarities and differences in
conceptual metaphors employed by the two countries. Therefore, this paper attempts to study the conceptual
metaphors used in the news reports from China and the United States. With the help of corpus tools, the different
thinking patterns or modes of the two countries will be revealed in detail.

3. Method

3.1 Research Objects and Data Collection

People’s Daily, an official and authoritative newspaper in China, aims to promote the policies of the Communist
Party of China and record social changes in China. Along with the largest circulation, the authority and influence
of People’s Daily are beyond the reach of many other media in China. The New York Times is an American daily
newspaper that has earned a national and international reputation for thoroughness over time. Based on their
official websites, this research collected news reports from January 1, 2020 to August 31, 2021 separately to form
two different corpora, using ‘COVID-19,” ‘corona virus,” ‘coronavirus,” or ‘pandemic’ as keywords. The collected
reports were all related to COVID-19. One hundred and twenty news reports from different sources were randomly
selected as the database for the research, including sixty news reports from People’s Daily as Chinese COVID-19
Corpus (CCC), and sixty from the New York Times designated as American COVID-19 Corpus (ACC). A total of
241,847 characters or words are collected and analyzed. The two databases were nearly equal in terms of the
number of counting units used in the two languages: 145,769 characters for CCC and 96,078 words for ACC. Table
1 summarizes the composition of the two self-built corpora.

Table 1. Composition of the Two Self-built Corpora

Source of Corpus People’s Daily (CCC) The New York Times (ACC)
Time duration 2020-01-01-2021-08-31 2020-01-01-2021-08-31
Articles for each month 3 3

Total articles 60 60

Total 145,769 Characters 96,078 Words

Note. There is a basic ratio between the Chinese character count and the English word count. Every 1,000 Chinese characters
will be translated into about 600—700 English words, or every 1,000 English words will be translated into about 1500—1700
Chinese characters (depending on the nature of the text).

3.2 Instruments

Two instruments were employed to carry out the research. One was the segmentation system of JiebaR, which
was used to segment the Chinese news in advance and then export the CCC corpus into TXT format. Then, the
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Corpora of CCC and ACC in the TXT format was analyzed using the other instrument of AntConc 3.5.5. AntConc
3.5.5 is a free corpus toolkit for data analysis, which allows users to locate keywords and their concordance and
to determine the frequency and collocates of keywords.

3.3 Research Method and Procedures

The method used to analyze conceptual metaphors in this research was CMA, proposed by Charteris-Black
(2004). As a new method of critical discourse analysis, CMA intends to unveil the ideology and motivation behind
words, which involves three steps: metaphor identification, metaphor interpretation, and metaphor explanation.

Metaphor identification was used to distinguish metaphorical expressions from non-metaphorical expressions.
In this research, both quantitative and qualitative methods were adopted to determine the conceptual metaphor in
each corpus. The present study employed a three-step metaphor identification procedure (MIP) adapted from the
Pragglejaz Group (2007) to separate conceptual metaphors in the corpora of CCC and ACC. The MIP in this study
consisted of the following steps:

First, through a comprehensive manual reading of the entire database, potential metaphorical expressions
concerning COVID-19 were identified following the MIP standard. During this complete manual reading,
expressions identified as metaphorical were marked, and their metaphor keywords were documented.

Second, to validate and ensure the completeness of the manual identification, these documented metaphor
keywords were used to conduct KWIC (keyword in context) searches using AntConc 3.5.5. This verification step
helped ensure no metaphorical expressions were overlooked in the manual analysis. For each retrieved expression,
the literal and contextual meanings were compared at the semantic, pragmatic, and cognitive levels to confirm the
presence of semantic contradiction resulting from concept mapping. Expressions meeting this criterion were
confirmed as conceptual metaphors, while non-metaphorical uses (noise) were excluded. To enhance reliability,
this entire identification procedure was repeated after a two-week interval. Any discrepancies were resolved
through discussion with another researcher. This combination of thorough manual identification and systematic
computer-aided verification maximized the identification of conceptual metaphors.

Third, the confirmed conceptual metaphors were categorized according to Lakoff and Johnson’s (1980)
principles. The frequency of metaphorical expressions within each source domain was then calculated using
AntConc 3.5.5’s Concordance function.

In addition, this research used the method of the source domain resonance proposed by Charteris-Black (2004)
to see the distribution of certain conceptual metaphors in each corpus qualitatively. The resonance of the source
domain equals the sum of the types of keywords and the sum of the frequency of the metaphorical expressions in
that category. The following is the formula: Resonance = Ztype x Xtoken

The Type here refers to the metaphorical keywords and Xtype is the sum of the metaphorical keywords. The
token is the times of occurrence of each metaphorical keyword, and Xtoken means the sum of the frequency of the
metaphorical keywords. Take the WAR metaphor as an example. Suppose the WAR metaphor has four keywords:
‘battle,” ‘enemy,’ ‘frontline,” and ‘kill,” of which ‘battle’ occurs once, ‘enemy’ twice, ‘frontline’ three times, and
‘kill’ four times. Then the resonance value of the WAR metaphor in the corpus is (1+1+1+1) * (1+2+3+4).

Then a qualitative approach was used to reveal the reasons and thoughts behind the conceptual metaphors of
COVID-19 in detail, while comparative analysis was used to elaborate on the deep reasons for the similarities and
differences in the two corpora in reporting on COVID-19.
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4. Results

4.1 General Description of CMs in CCC and ACC
In the corpus of People s Daily, there were 12 dominant conceptual metaphors about COVID-19, and details of
every type of conceptual metaphor are shown in Table 2. Table 2 provides categories of conceptual metaphors,

numbers of types and tokens, the value of resonance, and its proportion.

Table 2. Conceptual Metaphors Related to COVID-19 in the CCC and ACC Corpora

ccc ACC

Source Domain % of total % of total
Resonance Resonance
resonance resonance

WAR 78,736 80.79 55,859 65.81
PERSONIFICATION 12,450 12.77 16,366 19.28
DISASTER 828 0.85 7,191 8.47
CONTAINER 264 0.27 1,862 2.19
LIGHT 360 0.37 288 0.34
EXAM 1,246 1.28 0 0
CHESS 1,110 1.14 0 0
WEATHER 900 0.92 0 0
RELIGION 0 0 1,092 1.29
GREEK MYTHOLOGY 0 0 260 0.31
DRAMA 0 0 216 0.25
SPORTS 0 0 285 0.34
CONSTRUCT 792 0.81 0 0
RACE 430 0.44 0 0
BODY 240 0.23 0 0
COMPUTER 120 0.12 0 0
ORIENTATION 0 0 765 0.90
FOOD 0 0 312 0.37
JOURNEY 0 0 234 0.28
PLANT 0 0 144 0.17
TOTAL 99.99 100

Seven types of conceptual metaphor, the resonance value of which exceeded 500 out of 12 types, were as follows
in CCC. The WAR metaphor held the leading position, accounting for 80.79%. The second majority conceptual
metaphor was PERSONIFICATION, taking up 12.77%. The EXAM metaphor and the CHINESE CHESS
metaphor took up a similar percentage separately, followed by the WEATHER metaphor for 0.92%, the
DISASTER metaphor for 0.85%, and the CONSTRUCT metaphor for 0.81%. These seven types of metaphor
shaped the majority of source domains in People s Daily, which accounted for 98.56% of the total resonance.
While the resonance of the other five types of metaphors ranged from 430 to 120, which is relatively low. The
diversity of conceptual metaphors used to frame COVID-19 in People s Daily reflects the multi-faceted nature and
profound societal impact of the crisis. By employing various metaphorical frameworks—from war and
personification to examinations and chess moves—the media discourse sought to capture different aspects of the
crisis: its threat to public health (WAR metaphor, 80.79%), its dynamic and unpredictable nature
(PERSONIFICATION at 12.77% and WEATHER metaphors), the challenges of control and strategy (CHINESE
CHESS metaphor), and the need for systematic response (CONSTRUCT metaphor). This rich metaphorical
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landscape suggests that a single conceptual framework was insufficient to convey the complexity and severity of
the pandemic. The high concentration (98.56%) of resonance in these seven primary metaphors, combined with
their diverse conceptual domains, indicates both the media’s deliberate effort to frame the pandemic
comprehensively and the inherent complexity of the crisis itself. This systematic metaphorical framing not only
highlights the unprecedented nature and urgency of the pandemic but also provides multiple cognitive frameworks
through which the public could understand and respond to this novel health crisis.

In terms of conceptual metaphors in The New York Times, the resonance value of 13 source domains was found
in ACC. The former six types of metaphors constituted the majority of source domains, the resonance value of
which was more than 500. The WAR metaphor occupied 65.81% of conceptual metaphors, followed by
PERSONIFICATION at 19.28%, the DISASTER metaphor at 8.47%, and the CONTAINER metaphor at 2.19%.
Decreasingly, the RELIGION metaphor shared 1.29 % of total resonance, and the ORIENTATION metaphor
shared only 0.90%. The other seven source domains together were the minority of source domains, with a
resonance value under 400. To sum up, the metaphorical expressions covered a wide range of aspects of COVID-
19, including its outbreak, the scale of its spread, preventive measures, its impact on economic and social life, and
various policies on coping with it at the level of all human beings.

4.2 Similarities in CMs Employed in CCC and ACC

4.2.1 WAR Metaphor

As illustrated in Table 2, the WAR metaphor, which accounted for 80.79% of the CCC and 65.81% of the ACC
corpus, ranked as the highest metaphor resonance in both corpora. It is no surprise that the WAR metaphor
dominated the two corpora in portraying COVID-19 because war framing is prevalent in the universal
conceptualization of human experiences which involve danger and difficulties (Flusberg et al. 2018, Semino 2008).
Thus, in the WAR metaphor, COVID-19 is regarded as ‘an enemy’ which threatens people’s life. People s Daily
has declared the pandemic to be a ‘ People s war.’ In line with the ‘wartime condition,’ the government has appealed
for unity and has called for citizens to make their contribution to winning the war by staying inside their homes to
avoid spreading the virus.

As described in New York Times, while the pandemic accelerated and spread, dozens of countries deployed strict
measures to try to ‘disarm’ this perplexing ‘foe’ of human beings. During the presidential campaign, Mr. Biden
reminded people that ‘America is not going to lose this war’ and encouraged people not to ‘surrender to the fatigue’
by ‘picking up the wartime mantle’ to ‘fight the year-long battle.’

Although the WAR metaphor conveys a negative association, evoking an atmosphere of confrontation and
tension, the officials aimed to remind people of the bad memories of war to mobilize all the possible means to
defeat the virus together. Hence, presenting a pandemic as a war effectively prepares the people for unprecedented
dark times, accepting the severity of the pandemic psychologically, understanding the exceptional restrictions in
the COVID-19 crisis, and finally inspiring people to act collaboratively for the common good.

4.2.2 PERSONIFICATION
PERSONIFICATION is another major conceptual metaphor shared by the two corpora in the description of

COVID-19. Lakoff and Johnson (1980) define PERSONIFICATION as a process that “allows us to comprehend
a wide variety of experiences with nonhuman entities in terms of human motivations, characteristics, and activities”
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(p- 33). In other words, its source domain is human beings, including human thought, language, and behavior. It
can be seen from Table 2 that PERSONIFICATION was the second most used conceptual metaphor in both corpora,
occupying 12.77 % of the total resonance in CCC and 19.28 % in ACC.

The following examples of metaphorical keywords of PERSONIFICATION have been extracted from both
corpora.

Example 1: HATATAEXS BT e fili 28 OB PRI, AEI0 g AN RIEAT], B FH R AT ETE, &
SR Mg T, WAPE 2L Ik R ERE L. (We may be sick of COVID-
19, but the virus will not be fed up with us, it will use its hand to hit weaker people, and also hit at other
weaknesses, such as inequality, division, denial, wishful thinking, and stubborn ignorance...)

(CCC, 2021-06-03)

Example 2: You can start peace talks with your enemy. You can change your policies to lessen the threat of

terrorism. But you cannot negotiate with a virus, and we know that new threats are coming along every year.
(4CC, 2020-06-01)

At its basic level, a virus is a packet of data benefiting from being shared with the host. However, in the two
Examples above, the virus is vividly personified through metaphorical expressions that attribute human
characteristics to it. In Example 1, the Chinese expression ‘ /7’ (literally meaning ‘to use one’s hand to hit”)
portrays the virus as a person with physical capabilities and intentional actions. This human-like agency is further
reinforced by emotional attributes ( ‘be fed up with’) and the ability to target vulnerabilities. In Example 2, the
ability to ‘negotiate’ suggests a reasoning entity capable of dialogue and compromise. These PERSONIFICATION
metaphors in both corpora are extensively used to conceptualize abstract aspects of the pandemic, including the
virus itself, its symptoms, variants, mutations, vaccines, breakthrough cases, and super spreaders.

The power of PERSONIFICATION lies in its ability to help the public comprehend these novel and complex
pandemic-related concepts through familiar human experiences. By mapping human attributes, motivations, and
behaviors onto the virus, these metaphors make the abstract more concrete and comprehensible. While some
expressions might evoke military associations, their primary function is to construct the virus as a human-like
entity with agency, emotions, and strategic capabilities, thereby making the unfamiliar medical and scientific
concepts that emerged since 2020 more accessible to public understanding.

4.2.3 DISASTER Metaphor

Another alternative source domain shared by the two corpora is the DISASTER metaphor, in which the outbreak
of the pandemic is like a disaster in nature because the virus and natural disasters both share some features, such
as having a natural source and the potential power to cause heavy casualties. Using prevalent metaphorical
descriptions of natural disasters in the COVID-19 crisis evokes emotions of fear and conceptually emphasizes the
damage of the pandemic. The usage of the DISASTER metaphor in the context of COVID-19 has been discussed
in this specific context.

Example 3: 6 /] 2 H, SO AAG 2 EALERE I ZE B X35 8I00 10 2 K. 5T T 7 A FUBLZE R
KA, Herh B E P FORRCR, ik &, 28R, BB SR R, d 4 A
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M3’ (On June 2, Wuhan announced the results of the nationwide nucleic acid test. This more than 10-day
large-scale test, covering nearly 10 million people and an unprecedented scale, focuses on the major
achievements of China’s anti-pandemic, and also makes Wuhan, ‘the eye of the storm,’ the ‘safest city’ in the

eyes of foreign media.)
(CCC, 2020-09-08)

Example 4: In our market, you get companies to ramp up production of low-margin items by offering ever-
higher prices. So $1 masks cost $6. Without a national system for such purchases in a crisis, we are essentially
forcing hospitals and states to negotiate the price of water during a drought.

(4CC, 2020-05-08)

In Example 3, the framing scheme of ‘the eye of the storm’ cause Wuhan city to gain the world’s attention
immediately. In Example 4, the price of protective equipment hindered pandemic control in the U.S., which was
conceptualized as ‘negotiating the price of water during a drought.” Thus, the metaphorical language used to
discuss natural disasters merits consideration in the development of effective pandemic prevention and control in
the future; however, the option of adopting the DISASTER metaphor also backgrounds the role of the government
(Hauser and Fleming 2021). One attribute of the DISASTER metaphor that has been projected here is that nothing
can be done in the face of the disaster, ignoring the responsibility of the officials and human beings.

4.2.4 CONTAINER Metaphor

The CONTAINER metaphor is another conceptual metaphor that was found in both corpora. The CONTAINER
metaphor, in which a concept is represented as having an inside and outside and as being capable of holding
something else, is another cross-cultural, universal, and pervasive type of conceptual metaphor. The resonance of
CONTAINER metaphors took up 0.27% of CCC and accounted for 2.19% of ACC (See Table 2).

During the pandemic, strict quarantine measures have been taken by many countries, which will postpone the
spread of COVID-19 and buy scientists time to develop vaccines and cures. However, the intervention inevitably
will cause physical and mental health issues for people; therefore, the bodily experience of containing the virus in
some places will promote people’s understanding of the strict measures. After all, everyone wants to end this
pandemic and wipe the virus from the earth. At the same time, people will honor the sacrifices made by some cities
and all would like to reach out to offer help.

In the CCC and ACC corpora, the Coronavirus has been conceptualized with various metaphorical keywords as
shown in Table 3. The similar usage of tokens in both corpora, such as ‘lockdown,’ ‘contain,” ‘shutdown,’ ‘out of,’
etc., also vividly depicts the government’s resolution to control the virus immediately and instantly.

The metaphorical keyword ‘lockdown’ occupies first both in CCC and ACC. However, through the concordance
function of AntConc 3.5.5, the difference is obvious. People s Daily, on the one hand, has adopted an official tone,
highlighting the positive side of the situation to cheer people up, such as praising the joint efforts and sacrifices
made by all walks of life. On the other hand, the language used in Peoples Daily is relatively high - context,
emphasizing moral and emotional appeals. But the New York Times has concentrated more on criticism and
negative reporting, and the language used is comparatively low - context, revealing the strong individualistic
orientation of its culture and people.
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Table 3. Comparison of the CONTAINER Metaphor in the CCC and ACC Corpora

CCC Corpus ACC Corpus
Metaphorical keywords Token Metaphorical keywords Token
Lockdown_(F/1k) 12 Lockdown 44
Close_(H}) 8 Contain/contained 42
Lift the lockdown_(fi# £}) 6 Shut down 14
Block and control (E/4%) 2 Out of 9
Lockdown restriction (E4) 2 Containment 7
Lockdown a city (E—HE#k) 1 Shutdown 5
Seal up_(HE1T) 1 Pod 4
Province closure (¥ 4) 1 Spilled 3
Locking down 2
Closed its borders 1
Quarantine pod 1
Influx 1

4.2.5 LIGHT Metaphor

The LIGHT metaphor is also shared by both corpora in conceptualizing COVID-19, details of which are
illustrated in Table 4. Light bears many symbols; it has often been a symbol of good in the world, whereas darkness
is usually linked with depression or despair. Spiritually, light is symbolic of guidance and illumination, embodied
experiences for all human beings. In line with the underlying embodied experience of this symbolism, the token
of ‘dawn’ and ‘rays of light’ in CCC and ACC ofter us the hope of defeating the virus, while ‘darkness,” ‘shadow,’
‘overshadow’ imply the temporary sufferings we have right now. The employment of the LIGHT metaphor evokes
joy, hope